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63% of consumers agree “I 

am more interested today in 

how food is grown, raised or 

produced than I was two 

years ago…”
Technomic (2016)

“I research a company’s 

environmental/social 

responsibility before I buy a 

product”
Natural Marketing Institute (2015)
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1 in 4 consumers are more likely 

to purchase a Fair Trade product
– NMI, 2016

The Fair Trade logo has 59%

consumer awareness 
in the US
– NMI 2016

25% of Millennials look for 

certification on packaging when 

deciding what to purchase  

- Hartford 2015







Fair Trade 

STANDARDS
require sound labor and 

environmental practices 
on the farm
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Fair Trade

PREMIUMS
are invested in farming 

communities to improve 

livelihoods
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Fair Trade

STRUCTURE
empowers farmers to 

democratically address their 

greatest needs
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SOURCING
Ask your sourcing team 

for Fair Trade ingredients

REGISTER
Send the Fair Trade team 

your Product Information
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DIFFERENTIATE
Add the label to your 

product
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INSPIRE
Share your commitment 

with your consumers
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